l'. o o . ) '
o 0 NSBNI 1 ©maATAHARI 12 ifhiie 13 B 1 @WPOND'S 15 Jie

T5OOP 1 'BCA 2 dgprEoMsEL 3 E{i%{ 4 RYBANKBRI 5 mandin 6 7
BRANDZ TOP TOP 10 INDONESIAN BRANDS 2017

$ = Brand Value US $ million % = Brand Value Change from 2016

-l )

o ¥

BCA ‘) TELKOMSEL @ % [R)BANK BRI mandin iy m §F‘. BNI
10,537 58,583 58,297 38,021 55,438 2,411 2,071 2,040 52,026 $1,829
N e | o2re | oa3e | e foon | 7 Do | ooz || e [ g

®]
el S AL alalal s sl sl alg

ar 60 B o P o ge0ee o

I TOPSOBRANDVALUE  BIGGEST-VALUE FOOD & DAIRY, SOFT TOP RISERS oo %
:"“ US$ BILLION ATE RY DRINK AND T BA % = Brand Value change from 2016
The combined value Banks ae tie biggest- BRANDS LEAD ON BRAND & 2 Fottonin aniing Wl £O (§
- e 26.5 CONTRIBUTION 10 :
Indonesian Brands o it Tgel US$ | BILLION % + .
2017 o
E\ +Q% Total brand value of the seven banks in the ranking m g é °\° o
% (=)
g §y 71 .6 $ = Brand Value US $ Million # = Position in ranking 7, g °\Q g g g
§ BILLION 4 .E m § % h
< q = -l FE < =z ARk g— SN 3% |0 =
0 [+] - Z E O h\ Tobacco S N !2 @3 —
Q 5 '5 El <_E @ Food & Dairy = (@] : &)
E = s 2 2 @ i + - u
BRANDZ m (0] L" g [a1] 2 . C%=
BRANDZ TOP ) E p7al & E § #3 8 #41 #3 4
~ = 5 et R \ $243 $211 $276
Ind 'z“: A d #2 #L
— 1 4 5 1000380 41 46 . Pepsoderrt. 38583 | 8010

Personal Care

©“r
N
—
-

o
=
(o]
I

--------- 510537 58021 5438 1829 5243 usNews| Y&R -+ BAV &Wharton
Download the full I"eport Brand contribution measures the influence of the brand alone, .
excluding financials or other factors, on the brand in the mind of the 4 )
at www.brandz.com Indonesia's biggest banking brands consumer. Itis measured on a scale of 1 to 5, with 5 the highest. ; i “.‘.)

| ADSPEND STILL FAVORS TELEVISION OVER DIGITAL MEDIA BEST COUNTRIES
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