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THE TOP 100 MOST VALUABLE CHINESE BR ANDS 2024

1 Brand Value of Tencent includes QQ, WeChat, Tencent Music, WeSing, WeChat Pay, WeBank, v.qq.com, and Tencent Cloud.  
  Tencent Brand Value derives from both Media & Entertainment and Business Technology & Services Platforms. 
2 Brand Value of Alibaba includes Alibaba Cloud, Ant Financial, Aliexpress, Freshhema, Taobao, and Tmall. 
3 Brand Value of JD includes JD Financial. 

TOTAL VALUE OF THE CHINA TOP 100: $968.5 BILLION
YEAR-ON-YEAR CHANGE: -4%

2024 MOST VALUABLE CHINESE BRANDS

*Other includes: Personal Care, Casual Dining, Real Estate Agents, Fast Food, 
Health Care, Real Estate, Home Appliances, Business Technology and Services
Platforms, Logistics, Travel Services, Automotive, Energy, and Apparel.

NEWCOMERS & RE-ENTR ANTS

BRAND VALUE (US$M)

CATEGORY COMPOSITION

TOP 10 RISERS

BRAND VALUE CHANGE 
2024 VS. 2023

$41,039 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$8,436 M
ENERGY

$20,257 M
RETAIL

$2,517 M
FAST FOOD

$2,563 M
FINANCIAL SERVICES

$8,775 M
MEDIA & ENTERTAINMENT

$14,236 M
FINANCIAL SERVICES

$19,615 M
FINANCIAL SERVICES

$10,390 M
ENERGY

$56,882 M
MEDIA & ENTERTAINMENT
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#4

#8

#10

+52%

+29%

+47%

+24%

+22%

+51%

+24%

+32%

+22%

+22%

$5,375

$1,290

$1,491

$2,251

$1,309

$1,331

$3,713

$1,321

$1,332

CHINA TOP 100 CATEGORY 
COMPOSITION 2024

$968.5 BN

Media and  
Entertainment 
$236,565

24%

Financial Services 
$143,665

15%

Alcohol 
$120,266

12%

Retail 
$112,057

12%

Consumer Technology and 
Services Platforms 

$98,563

10%

Telecom Providers
$48,311

5%

Food and Beverages
$46,514

5%

IoT Ecosystem
$32,414

3%

Other*
$130,093

13%


