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TOTAL VALUE OF THE TOP 50 MOST GROWTH
VALUABLE FRENCH BRANDS (US$M)

TOP 50 MOST VALUABLE
FRENCH BRANDS 2025

HIGHEST RISERS

SINCE 2023

$506,582 M

TOP 10 MOST VALUABLE FRENCH BRANDS 2025
BRAND VALUE (USSM)

+20%

LOU IS VU ITTON DOR
HERMES -

CHANEL -
'OREAL PARIS 3.
ORANG E TELECOM PROVIDERS
LANCOME 4.
CARTIER ::

DIOR KORY

GARN IER -
AXA FINANGIAL SERVICES

NV OoONOUMTAWDND=

LOUIS VUITTON
HERMES

CHANEL

L'OREAL PARIS
ORANGE
LANCOME
CARTIER

DIOR

GARNIER

AXA

CARREFOUR

SAINT LAURENT/YSL
HENNESSY
MICHELIN

TOTAL

SFR

BNP PARIBAS

LA ROCHE-POSAY
RENAULT
GIVENCHY
AUCHAN
SEPHORA

EDF

DECATHLON
CELINE

MOET & CHANDON
FDJ

FREE

CREDIT AGRICOLE
ACTIVIA

SG

VAN CLEEF & ARPELS
VEUVE CLICQUOT
LEROY MERLIN
ENGIE

CNP ASSURANCES
VICHY

CANAL+

REMY MARTIN
L'OCCITANE EN PROVENCE
EVIAN

BACK MARKET
PEUGEOT

CLARINS

MONDIAL RELAY
PERRIER
BOUYGUES TELECOM
GUERLAIN

RICARD

AIR FRANCE

2025 Brand

2023 Brand

COMPOSITION OF FRENCH TOP 50 BY BRAND VALUE

Rank Brand Category Value (USSM)  Value (US$M)
et
2 HERMES Luxury 109,421 57,482
PARIS
23 O eDF Utilities 3,676 2,183
N
32 Van Cleef & Arpels  Luxury 2,021 1,294
18 LAROCHEPOSAY ~ Corone! 4,149 2,733
LABORATOIRE DERMATOLOGIQUE are
25 CELINE Luxury 3,237 2,136
7 @/W Luxury 12,369 8,204
20 GIVENCHY Luxury 3,934 2,714
*
12 SAINT/AURENT Ly 6,357 4,593
22 SEPHORA Retail 3,780 2,789
Financial
10 AA Services 9,145 6,877
* Saint Laurent/YSL
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Financial Services Logistics
2025 Rank 2025 Brand 2025 Rank 2025 Brand
value (USSM) value (USSM)
36 1,412 45 1,050

(USSM)
Luxury
323,038
Personal Care
68,508
—= Telecom
Other* Providers
3,223 27,160
Gambling Retail
2,924 20,770
Food and Financial
Beverages Services
4,381 20,312
Utilities e * Alcohol
5,497 13,450
Energy Automotive
6,045 11,273

* Other includes Media and Entertainment, Travel Services, and Logistics

PREDICTED GDP GROWTH IN 2025
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