THE UK'’S TOP 75 MOST VALUABLE BRANDS IN 2023 HAVE A COMBINED (US$) BRAND VALUE OF

$242.3 BILLION

TOP 10 MOST VALUABLE UK BRANDS 2023

BRAND VALUE CHANGE BY CATEGORY
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Category Voe (USM)  olue (USSM)  chonge
\[ele]ale] 12,989 11,691 1%
Apparel N/A 974 N/A
Automotive 6,243 7,095 -12%
ond Servces Plattorme 4348 707 4
Energy 29,715 28,612 4%
Fast Food 2,396 2,339 2%
Financial Services 53,280 55,827 -5%
Food and Beverages 11,508 22,545 -49%
Gambling 5,588 5,246 7%
Home Appliances 2,685 2,651 1%
Logistics 878 1,237 -29%
Lubricants 1,734 2,699 -36%
Luxury 4 652 3,991 17%
Media and Entertainment 7,091 8,458 -16%
Paints 1,280 1,550 -17%
Personal Care 7,034 S WAU 12%
Retail 28,113 35,595 -21%
Telecom Providers 56,298 /2,874 -23%
Travel Services 1,534 860 79%
Utilities 4,964 4,699 6%
Total 242,330 282,941 -14%
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GDP GROWTH RATE OVER TIME
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A Number of households: @OO Lone-parent families:
| 28.2 million [V 0 3.0 million

®©@ Number of families: S People living alone:

~93 19.4 million 8.3 million





